
 
HOSPITALITY – THEME  

 

“It’s A Shore Thing” 
 
  
On Vodacom Durban July Day, Greyville Racecourse will provide a splendid stage for 
a spectacular show of dazzling designs, some flamboyant, some seductive and 
others just outrageous; all adorning the colourful throngs of beautiful women and 
men. “July Day” is traditionally the day when creativity and extravagance reach the 
extreme among the fashion conscious of South Africa.  
 
It is with this in mind that Gold Circle is also encouraging hosting organisations to 
match the trend with enthusiastic abandon in their choice of décor for their 
marquees, picnic sites and other hospitality areas. 
 
Much sought after trophies, in various categories, will be awarded for originality and 
ingenuity in the interpretation of the theme.  
 
Prizes will be awarded in three categories – Best “Dressed” Corporate Marquee, Best 
“Dressed” Hospitality Marquee and Best “Dressed” Picnic Site. 
 
 
The brief this year is as follows: 
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